
CHAPTER 9: PRACTICE QUESTIONS 
 

Understanding Liqueurs - 100 Questions 

 

1. What is the primary characteristic that defines a liqueur? 

A. It must be barrel-aged 

B. It must be distilled from grain 

C. It is a sweetened spirit flavored with fruits, herbs, spices, or other ingredients 

D. It must contain at least 50% ABV 

 

2. The minimum sugar content for a product to be classified as a liqueur in the European Union is: 

A. 100 grams per liter 

B. 50 grams per liter 

C. 250 grams per liter 

D. No minimum requirement 

 

3. "Crème de" liqueurs (such as Crème de Cassis) are distinguished by: 

A. Containing dairy cream 

B. Being barrel-aged 

C. Being colorless 

D. Having a higher sugar content (typically 250+ grams per liter) 

 

  



4. Triple sec is a style of liqueur flavored primarily with: 

A. Mint 

B. Orange peel (typically bitter orange) 

C. Anise 

D. Coffee 

 

5. Cointreau is a premium example of which liqueur category? 

A. Coffee liqueur 

B. Herbal liqueur 

C. Orange/triple sec liqueur 

D. Cream liqueur 

 

6. Grand Marnier differs from Cointreau because it: 

A. Uses a Cognac base blended with bitter orange 

B. Is colorless 

C. Contains no sugar 

D. Is made from sweet oranges only 

 

7. Curaçao liqueur originated from which Caribbean island? 

A. Jamaica 

B. Barbados 

C. Trinidad 

D. Curaçao (Netherlands Antilles) 

 

  



8. Blue Curaçao gets its distinctive color from: 

A. Natural blue botanicals 

B. Added artificial coloring 

C. Blue agave extract 

D. Blueberry infusion 

 

9. Chartreuse is a famous herbal liqueur made by: 

A. Benedictine monks 

B. Dominican friars 

C. Carthusian monks 

D. Trappist monks 

 

10. Green Chartreuse differs from Yellow Chartreuse in that: 

A. Green is higher in alcohol and more herbaceous; Yellow is sweeter and milder 

B. Green is sweeter 

C. Yellow is higher in alcohol 

D. They are identical except for color 

 

11. The secret recipe for Chartreuse reportedly contains approximately how many botanicals? 

A. 25 botanicals 

B. 56 botanicals 

C. 75 botanicals 

D. 130 botanicals 

 

  



12. Benedictine (D.O.M.) liqueur was originally created in which country? 

A. Italy 

B. France 

C. Germany 

D. Spain 

 

13. The "D.O.M." on Benedictine bottles stands for: 

A. Distilled Original Method 

B. Domain of Monks 

C. Deo Optimo Maximo (To God, Most Good, Most Great) 

D. Denominazione di Origine Monastica 

 

14. "B&B" liqueur is a blend of: 

A. Benedictine and Brandy 

B. Bourbon and Bitters 

C. Brandy and Bitters 

D. Benedictine and Bourbon 

 

15. Amaretto is an Italian liqueur with a distinctive flavor of: 

A. Anise 

B. Coffee 

C. Chocolate 

D. Almonds/apricot pits (bitter almond flavor) 

 

  



16. Disaronno Amaretto is notable because its almond flavor comes from: 

A. Almonds 

B. Apricot pits, not actual almonds 

C. Peach pits 

D. Synthetic flavoring only 

 

17. Frangelico is an Italian liqueur flavored primarily with: 

A. Almonds 

B. Coffee 

C. Hazelnuts 

D. Walnuts 

 

18. Kahlúa is a popular liqueur from Mexico flavored with: 

A. Coffee and vanilla 

B. Chocolate 

C. Cinnamon 

D. Agave 

 

19. The base spirit traditionally used in Kahlúa is: 

A. Tequila 

B. Vodka 

C. Brandy 

D. Rum 

 

  



20. Tia Maria is a coffee liqueur originally from: 

A. Mexico 

B. Jamaica 

C. Brazil 

D. Colombia 

 

21. Baileys Irish Cream was the first commercially successful: 

A. Coffee liqueur 

B. Cream liqueur combining Irish whiskey and cream 

C. Irish whiskey 

D. Chocolate liqueur 

 

22. The shelf life concern with cream liqueurs like Baileys is: 

A. They improve indefinitely with age 

B. They never expire 

C. They have unlimited shelf life when sealed 

D. They can spoil and should be consumed within 2 years of production 

 

23. Amarula is a cream liqueur from South Africa made with: 

A. Marula fruit 

B. Passion fruit 

C. Mango 

D. Coconut 

 

  



24. Irish Mist is a liqueur combining Irish whiskey with: 

A. Coffee 

B. Cream 

C. Honey and herbs 

D. Chocolate 

 

25. Drambuie is a Scottish liqueur made with: 

A. Irish whiskey 

B. Scotch whisky, honey, and herbs 

C. Bourbon 

D. Rum and honey 

 

26. The name "Drambuie" derives from Scottish Gaelic meaning: 

A. "Sweet honey" 

B. "Highland spirit" 

C. "Golden nectar" 

D. "The drink that satisfies" 

 

27. Glayva is a Scottish liqueur similar to Drambuie, made with: 

A. Scotch whisky, honey, and Mediterranean spices 

B. Irish whiskey 

C. Rum 

D. Brandy 

 

  



28. Sambuca is an Italian liqueur with a primary flavor of: 

A. Coffee 

B. Almond 

C. Anise/elderflower 

D. Hazelnut 

 

29. The traditional Italian way to serve Sambuca "con la mosca" includes: 

A. Chilled 

B. Three coffee beans (representing health, happiness, and prosperity) 

C. With cream 

D. Flambéed only 

 

30. Ouzo is the national anise-flavored spirit of: 

A. Italy 

B. France 

C. Turkey 

D. Greece 

 

31. When water or ice is added to ouzo, it turns cloudy due to: 

A. The "ouzo effect" (anethole becoming insoluble) 

B. Chemical contamination 

C. Sugar crystallization 

D. Alcohol evaporation 

 

  



32. Pastis is a French anise-flavored spirit particularly associated with: 

A. Paris 

B. Normandy 

C. The Provence/Marseille region 

D. Bordeaux 

 

33. Pernod and Ricard are two famous brands of: 

A. Orange liqueur 

B. French pastis/anise spirits 

C. Herbal liqueur 

D. Coffee liqueur 

 

34. Absinthe differs from other anise spirits because it: 

A. Contains no anise 

B. Is always green 

C. Is lower in alcohol 

D. Traditionally contains wormwood (Artemisia absinthium) 

 

35. The "louche" effect in absinthe refers to: 

A. The clouding that occurs when water is added 

B. The green color 

C. The burning ritual 

D. The high alcohol content 

 

  



36. Galliano is an Italian liqueur with a distinctive: 

A. Blue color and mint flavor 

B. Brown color and coffee flavor 

C. Tall bottle and vanilla-anise-herbal flavor profile 

D. Round bottle and orange flavor 

 

37. The Harvey Wallbanger cocktail features which liqueur? 

A. Amaretto 

B. Galliano 

C. Frangelico 

D. Sambuca 

 

38. Limoncello is an Italian lemon liqueur primarily produced in: 

A. Tuscany 

B. Venice 

C. Sicily and Sardinia 

D. The Amalfi Coast and Sorrento region 

 

39. The traditional base for limoncello is: 

A. Neutral grain spirit or grappa 

B. Rum 

C. Brandy only 

D. Wine 

 

  



40. Midori is a bright green liqueur flavored with: 

A. Lime 

B. Kiwi 

C. Melon (honeydew) 

D. Apple 

 

41. Chambord is a French liqueur flavored primarily with: 

A. Black raspberries and other fruits/herbs 

B. Strawberries 

C. Blackberries only 

D. Cherries 

 

42. Maraschino liqueur is made from: 

A. Cherries with added almond flavor 

B. Red maraschino cherries 

C. Marasca cherries including pits, stems, and leaves 

D. Cherry flavoring only 

 

43. Luxardo is the most famous producer of: 

A. Amaretto 

B. Maraschino liqueur 

C. Sambuca 

D. Limoncello 

 

  



44. Crème de Cassis is a French liqueur made from: 

A. Raspberries 

B. Strawberries 

C. Cherries 

D. Blackcurrants 

 

45. The Kir cocktail combines Crème de Cassis with: 

A. White wine (traditionally Burgundy Aligoté) 

B. Champagne 

C. Red wine 

D. Vodka 

 

46. A Kir Royale substitutes the white wine with: 

A. Red wine 

B. Vodka 

C. Champagne or sparkling wine 

D. Brandy 

 

47. Sloe gin is technically a liqueur made by infusing gin with: 

A. Plums 

B. Sloe berries (blackthorn fruit) 

C. Blueberries 

D. Elderberries 

 

  



48. Crème de Menthe comes in which two primary varieties? 

A. Sweet and dry 

B. Aged and unaged 

C. Red and blue 

D. Green (colored) and white (clear) 

 

49. Crème de Cacao is a liqueur flavored with: 

A. Chocolate/cacao and vanilla 

B. Coffee 

C. Caramel 

D. Coconut 

 

50. Crème de Violette is a floral liqueur used in which classic cocktail? 

A. Margarita 

B. Cosmopolitan 

C. Aviation 

D. Martini 

 

51. St-Germain is a premium liqueur flavored with: 

A. Rose petals 

B. Elderflower 

C. Lavender 

D. Jasmine 

 

  



52. The "bartender's ketchup" nickname for St-Germain refers to: 

A. Its red color 

B. Its savory flavor 

C. Its thickness 

D. Its versatility and overuse in modern cocktails 

 

53. Aperol is an Italian aperitif liqueur with a distinctive: 

A. Bright orange color and bitter-sweet orange/rhubarb flavor 

B. Green color 

C. Brown color 

D. Clear appearance 

 

54. The Aperol Spritz cocktail consists of: 

A. Aperol, vodka, and lime 

B. Aperol and tonic water 

C. Aperol, Prosecco, and soda water 

D. Aperol and orange juice 

 

55. Campari differs from Aperol in that Campari is: 

A. Sweeter and lower in alcohol 

B. More bitter, higher in alcohol, and deeper red in color 

C. Orange colored 

D. Anise flavored 

 

  



56. The Negroni cocktail contains: 

A. Campari, vodka, and lime 

B. Aperol, gin, and vermouth 

C. Campari, sweet vermouth, and soda 

D. Campari, gin, and sweet vermouth in equal parts 

 

57. Fernet-Branca is an Italian liqueur classified as: 

A. An amaro (bitter herbal digestif) 

B. A cream liqueur 

C. An orange liqueur 

D. An anise liqueur 

 

58. "Amaro" in Italian means: 

A. Love 

B. Sweet 

C. Bitter 

D. Herbal 

 

59. Averna is a popular Sicilian: 

A. Limoncello 

B. Amaro 

C. Sambuca 

D. Grappa 

 

  



60. Montenegro is an Italian amaro known for its: 

A. Balanced, approachable bittersweet flavor 

B. Extremely bitter taste 

C. Coffee flavor 

D. Anise flavor 

 

61. Jägermeister is a German herbal liqueur containing approximately: 

A. 12 ingredients 

B. 35 ingredients 

C. 75 ingredients 

D. 56 herbs, fruits, roots, and spices 

 

62. Despite its reputation as a party shot, Jägermeister was originally marketed as: 

A. A cocktail ingredient 

B. A digestif/medicinal tonic 

C. A mixer 

D. An aperitif 

 

63. Underberg is a German herbal digestif sold in distinctive: 

A. Tall bottles 

B. Ceramic containers 

C. Small paper-wrapped single-serve bottles 

D. Wooden boxes 

 

  



64. Becherovka is a traditional herbal liqueur from: 

A. The Czech Republic (Carlsbad/Karlovy Vary) 

B. Germany 

C. Austria 

D. Poland 

 

65. Unicum is Hungary's famous: 

A. Wine 

B. Beer 

C. Fruit brandy 

D. Herbal bitter liqueur 

 

66. The proper serving temperature for most digestif liqueurs is: 

A. Ice cold 

B. Room temperature or slightly chilled 

C. Hot 

D. Frozen 

 

67. "Digestif" refers to drinks consumed: 

A. Before a meal 

B. During a meal 

C. After a meal to aid digestion 

D. At breakfast 

 

  



68. "Aperitif" refers to drinks consumed: 

A. Before a meal to stimulate appetite 

B. After a meal 

C. Only with dessert 

D. At any time 

 

69. Licor 43 (Cuarenta y Tres) is a Spanish liqueur containing: 

A. 43% alcohol 

B. 43 different production steps 

C. 43 bottles per case 

D. 43 ingredients including vanilla and citrus 

 

70. The Carajillo cocktail popular in Spain and Mexico combines espresso with: 

A. Rum 

B. Licor 43 or brandy 

C. Tequila 

D. Vodka 

 

71. Advocaat is a Dutch liqueur made with: 

A. Coffee and cream 

B. Chocolate 

C. Egg yolks, sugar, and brandy 

D. Anise 

 

  



72. Eggnog-style liqueurs are similar to advocaat but typically: 

A. Thinner in texture and may include additional flavorings 

B. Thicker 

C. Unflavored 

D. Non-alcoholic 

 

73. Fireball is a popular flavored whisky product with a strong flavor of: 

A. Orange 

B. Mint 

C. Vanilla 

D. Cinnamon 

 

74. RumChata is a cream liqueur combining rum with: 

A. Chocolate 

B. Horchata-style cinnamon, vanilla, and rice flavors 

C. Coffee 

D. Caramel 

 

75. Disaronno Velvet is a newer product combining Disaronno with: 

A. Coffee 

B. Chocolate 

C. Cream 

D. Fruit 

 

  



76. Patron XO Cafe is a liqueur combining: 

A. Tequila and coffee 

B. Rum and coffee 

C. Vodka and coffee 

D. Brandy and coffee 

 

77. The "Coffee Liqueur" category has seen craft growth with brands like: 

A. Tia Maria only 

B. Kahlúa only 

C. Only European brands 

D. Mr. Black, St. George NOLA, and other craft producers 

 

78. Nocino is an Italian liqueur made from: 

A. Hazelnuts 

B. Green (unripe) walnuts 

C. Almonds 

D. Chestnuts 

 

79. Strega is an Italian herbal liqueur whose name means: 

A. "Secret" 

B. "Golden" 

C. "Witch" 

D. "Ancient" 

 

  



80. The distinctive yellow color of Strega comes from: 

A. Saffron 

B. Turmeric 

C. Artificial coloring 

D. Egg yolks 

 

81. Génépy is an herbal liqueur from the Alps made with: 

A. Pine needles 

B. Juniper 

C. Génépi/Artemisia plants (related to wormwood) 

D. Edelweiss 

 

82. Suze is a French aperitif with a distinctive flavor of: 

A. Gentian root (bitter, earthy) 

B. Orange 

C. Anise 

D. Honey 

 

83. Pimm's No. 1 is a British liqueur traditionally served: 

A. Neat 

B. As a shot 

C. Hot 

D. In the Pimm's Cup with lemonade and fresh fruit/herbs 

 

  



84. Domaine de Canton is a premium liqueur flavored with: 

A. Orange 

B. Ginger 

C. Lemon 

D. Vanilla 

 

85. Giffard, Combier, and Tempus Fugit are known for producing: 

A. Whiskey 

B. Beer 

C. High-quality liqueurs and cordials 

D. Wine 

 

86. "Cordial" in American usage typically means: 

A. A liqueur or sweetened spirit 

B. A dry wine 

C. A beer 

D. An unsweetened spirit 

 

87. The key difference between a "liqueur" and a "flavored spirit" often relates to: 

A. Color 

B. Bottle shape 

C. Country of origin 

D. Sugar content (liqueurs have minimum sugar requirements) 

 

  



88. "Pousse-café" refers to: 

A. A coffee drink 

B. A layered drink using liqueurs of different densities 

C. A French café 

D. A type of coffee bean 

 

89. Layering liqueurs in pousse-café drinks depends on: 

A. Color 

B. Flavor 

C. Specific gravity/density (sugar content and alcohol level) 

D. Temperature 

 

90. Creme liqueurs (like Crème de Menthe) contain: 

A. No actual cream despite the name 

B. Heavy cream 

C. Milk 

D. Buttermilk 

 

91. The alcohol content of most liqueurs typically ranges from: 

A. 5-10% ABV 

B. 50-60% ABV 

C. 70-80% ABV 

D. 15-30% ABV, though some reach 40%+ 

 

  



92. "Ratafias" are traditional homemade liqueurs typically made by: 

A. Distillation 

B. Macerating fruits or nuts in spirits with sugar 

C. Fermentation only 

D. Carbonation 

 

93. Italian "amari" (plural of amaro) are traditionally consumed: 

A. Before meals as aperitifs only 

B. With breakfast 

C. After meals as digestifs 

D. Only in cocktails 

 

94. The botanical "gentian" is commonly used in: 

A. Bitter aperitifs and amaros for its intensely bitter flavor 

B. Sweet liqueurs 

C. Cream liqueurs 

D. Coffee liqueurs 

 

95. Cynar is an Italian amaro made with: 

A. Coffee 

B. Orange 

C. Chocolate 

D. Artichoke (and other botanicals) 

 

  



96. The trend of "Amaro culture" in craft cocktail bars has: 

A. Decreased interest in bitter liqueurs 

B. Revived interest in Italian bitter liqueurs and digestifs 

C. Focused only on sweet liqueurs 

D. Eliminated European products 

 

97. Pierre Ferrand Dry Curaçao is notable for being made with: 

A. Vodka 

B. Rum 

C. Cognac as the base spirit 

D. Whiskey 

 

98. "Elixir" in liqueur terminology often indicates: 

A. A lower-sugar product 

B. An artificially flavored product 

C. A mass-produced product 

D. A concentrated or medicinal-style herbal preparation 

 

99. Fernet-Branca Menta is a variation of Fernet-Branca that adds: 

A. Coffee 

B. Orange 

C. Chocolate 

D. Mint/menthol flavor 

 

  



100. The craft liqueur movement has emphasized: 

A. Lower prices 

B. Authentic ingredients, traditional methods, and regional character 

C. Artificial flavoring 

D. Mass production techniques 

  



CHAPTER 9: ANSWER KEY WITH 

EXPLANATIONS 
 

Understanding Liqueurs 

1. C. It is a sweetened spirit flavored with fruits, herbs, spices, or other ingredients - Liqueurs are 

defined as spirits that have been sweetened and flavored with various ingredients including fruits, 

herbs, spices, nuts, cream, or other flavorings. The sweetness distinguishes liqueurs from other 

spirit categories. While base spirits, production methods, and alcohol levels vary widely, the 

combination of sweetness and flavoring is the universal defining characteristic of all liqueurs. 

2. A. 100 grams per liter - European Union regulations require liqueurs to contain a minimum of 100 

grams of sugar per liter. This legal threshold distinguishes liqueurs from flavored spirits, which 

may contain less sugar. Different liqueur subcategories have varying requirements—"crème de" 

liqueurs require 250+ grams per liter. Understanding these minimums helps explain the sweetness 

levels across different liqueur styles. 

3. D. Having a higher sugar content (typically 250+ grams per liter) - "Crème de" liqueurs like Crème 

de Cassis, Crème de Menthe, and Crème de Cacao have higher sugar content (typically 250+ grams 

per liter in the EU), giving them a thicker, more syrupy texture. Despite the name, they contain no 

dairy cream. The "crème" refers to the creamy texture from high sugar content. This category 

represents some of the sweetest liqueurs available. 

4. B. Orange peel (typically bitter orange) - Triple sec is a style of clear orange liqueur made primarily 

from bitter orange peels. The name "triple sec" may refer to triple distillation or the dryness ("sec" 

means dry in French) compared to earlier orange liqueurs. Cointreau is the most famous triple sec. 

The style originated in France in the 19th century and became essential to classic cocktails like the 

Margarita and Cosmopolitan. 

5. C. Orange/triple sec liqueur - Cointreau, produced in Angers, France since 1875, is the benchmark 

premium triple sec/orange liqueur. Made from sweet and bitter orange peels, it's crystal clear with 

intense orange flavor and balanced sweetness. At 40% ABV, it's higher proof than many liqueurs. 

Cointreau is essential in countless classic cocktails and is often considered the standard against 

which other orange liqueurs are measured. 

6. A. Uses a Cognac base blended with bitter orange - Grand Marnier, created in 1880, combines 

Cognac (specifically from the Cognac region of France) with bitter orange essence from Caribbean 

oranges. This Cognac base gives Grand Marnier a richer, more complex flavor and amber color 



compared to clear triple sec like Cointreau. The style is sometimes called "Curaçao Cognac." 

Grand Marnier works well in cocktails or sipped neat. 

7. D. Curaçao (Netherlands Antilles) - Curaçao liqueur originated on the Caribbean island of 

Curaçao, where Spanish settlers found the Laraha orange—a bitter, inedible fruit whose peels 

proved perfect for making liqueur. The dried peels are steeped in alcohol to create the distinctive 

orange flavor. Though the original was amber-colored, Curaçao now comes in multiple colors 

including the famous blue variety. 

8. B. Added artificial coloring - Blue Curaçao gets its vibrant blue color entirely from artificial food 

coloring—there's nothing naturally blue about the orange liqueur. The blue version was created 

purely for visual appeal in cocktails and has no flavor difference from regular Curaçao. It became 

popular for tropical drinks and cocktails where visual presentation matters, despite being 

somewhat controversial among purists. 

9. C. Carthusian monks - Chartreuse is produced exclusively by Carthusian monks at the Grande 

Chartreuse monastery in the French Alps. The secret recipe, allegedly containing 130 botanicals, 

has been guarded since 1737. Only two monks know the complete formula at any time. 

Chartreuse's monastic production, limited supply, and complex flavor have made it one of the 

world's most sought-after and respected liqueurs. 

10. A. Green is higher in alcohol and more herbaceous; Yellow is sweeter and milder - Green 

Chartreuse (55% ABV) is stronger, more intensely herbaceous, and more complex than Yellow 

Chartreuse (40% ABV), which is sweeter, softer, and more approachable. Both contain the same 

botanicals but in different proportions and preparations. Green is often preferred by bartenders and 

enthusiasts, while Yellow appeals to those seeking a gentler introduction. 

11. D. 130 botanicals - The secret Chartreuse recipe reportedly contains approximately 130 different 

botanicals—herbs, plants, and flowers—many sourced from the surrounding Alpine region. The 

exact recipe remains one of the spirits world's most closely guarded secrets, known only to two 

Carthusian monks at any time. This complexity creates Chartreuse's uniquely layered, evolving 

flavor that continues developing in the glass. 

12. B. France - Benedictine was created at the Benedictine Abbey of Fécamp in Normandy, France, 

with origins dating to 1510 (though the modern recipe was recreated in the 1860s by Alexandre Le 

Grand). The liqueur combines 27 herbs and spices in a Cognac base. The Palais Bénédictine, where 

it's produced, is a notable tourist destination featuring Gothic and Renaissance architecture. 

13. C. Deo Optimo Maximo (To God, Most Good, Most Great) - The "D.O.M." on Benedictine bottles 

stands for "Deo Optimo Maximo," a Latin phrase meaning "To God, Most Good, Most Great." 

This phrase reflects the liqueur's monastic origins and was traditionally used by Benedictine 

monks. Whether or not the recipe truly dates to 1510, the branding effectively connects the liqueur 

to its alleged monastery heritage. 



14. A. Benedictine and Brandy - B&B is a pre-mixed blend of Benedictine liqueur and Brandy, created 

in the 1930s for American drinkers who found straight Benedictine too sweet and began requesting 

it mixed with brandy at bars. The combination became so popular that the company began bottling 

it as B&B. It offers Benedictine's herbal complexity with brandy's drier, spirit-forward character. 

15. D. Almonds/apricot pits (bitter almond flavor) - Amaretto is characterized by its distinctive bitter 

almond flavor, which traditionally comes from apricot pits, almonds, or a combination thereof. 

The flavor compound benzaldehyde provides the characteristic marzipan-like taste. Despite the 

almond flavor, many amarettos are nut-free, making them accessible to those with tree nut allergies 

when made exclusively from apricot pits. 

16. B. Apricot pits, not actual almonds - Disaronno Amaretto famously contains no actual almonds—

its almond flavor comes entirely from apricot pit kernels. This makes Disaronno technically nut-

free, though the product carries allergen warnings due to similar proteins. The company 

emphasizes this distinction, particularly appealing to those avoiding tree nuts. The recipe allegedly 

dates to 1525 in Saronno, Italy. 

17. C. Hazelnuts - Frangelico is an Italian liqueur with hazelnuts as its primary flavor, complemented 

by cocoa, vanilla, and other botanicals. Its distinctive bottle is shaped like a Franciscan friar, 

complete with rope belt, referencing the legend that the recipe originated with hermit monks in 

Piedmont. The rich, nutty flavor makes Frangelico popular in coffee drinks and dessert cocktails. 

18. A. Coffee and vanilla - Kahlúa, the world's best-selling coffee liqueur, features Mexican coffee 

beans and vanilla as its signature flavors. Created in Veracruz, Mexico in 1936, it combines arabica 

coffee with sugar cane rum. The sweet, coffee-forward profile has made it essential for classics 

like the White Russian, Espresso Martini, and Black Russian. It's often a gateway liqueur for new 

cocktail enthusiasts. 

19. D. Rum - Kahlúa is traditionally made with rum as its base spirit, specifically sugar cane spirit 

from Mexico. The rum base complements the coffee flavors well, adding subtle depth without 

overpowering the coffee and vanilla. Some other coffee liqueurs use different base spirits—Mr. 

Black uses Australian wheat vodka, while Patrón XO Cafe uses tequila—but Kahlúa's rum base is 

distinctive to its original recipe. 

20. B. Jamaica - Tia Maria originated in Jamaica, with a recipe allegedly dating to the mid-17th 

century. Made with Jamaican Blue Mountain coffee beans (though recipes have varied over time), 

Tia Maria has a slightly drier, more coffee-forward profile than Kahlúa. The liqueur was 

commercialized in the 1950s and has changed ownership multiple times but maintains its Jamaican 

heritage positioning. 

21. B. Cream liqueur combining Irish whiskey and cream - Baileys Irish Cream, launched in 1974, 

was the first commercially successful cream liqueur, pioneering a category that didn't previously 

exist. By solving the technical challenge of combining cream with alcohol without curdling, 



Baileys created an entirely new liqueur style. It remains the world's best-selling cream liqueur and 

has inspired countless imitators across various flavor profiles. 

22. D. They can spoil and should be consumed within 2 years of production - Unlike most spirits, 

cream liqueurs can spoil because they contain dairy. Baileys and similar products have a shelf life 

of approximately two years from production (check the bottle for date codes). Once opened, they 

should be refrigerated and consumed within six months. Temperature extremes and improper 

storage accelerate deterioration. Always check for off-odors or curdling. 

23. A. Marula fruit - Amarula is a South African cream liqueur made from the marula fruit, native to 

sub-equatorial Africa. The fruit (which elephants famously enjoy) is fermented, distilled, aged, and 

blended with cream. Amarula offers a unique flavor profile distinct from coffee or chocolate cream 

liqueurs—fruity, caramel notes with a creamy texture. It's become South Africa's most successful 

liqueur export. 

24. C. Honey and herbs - Irish Mist combines Irish whiskey with honey and a blend of herbs and 

spices, creating one of Ireland's oldest liqueur brands (modern production began in 1948, though 

it claims ancient Irish origins). The honey sweetness and herbal complexity make it versatile—

enjoyable neat, on ice, or in cocktails. It predates Baileys as Ireland's signature liqueur export. 

25. B. Scotch whisky, honey, and herbs - Drambuie is a Scottish liqueur blending aged Scotch whisky 

with heather honey, herbs, and spices. The recipe allegedly dates to 1746, connected to Bonnie 

Prince Charlie and the Jacobite uprising. The honey-herbed sweetness complements whisky's 

complexity. Drambuie is essential for the Rusty Nail cocktail (Drambuie and Scotch) and works 

well in various whisky-based drinks. 

26. D. "The drink that satisfies" - "Drambuie" derives from the Scottish Gaelic "an dram buidheach," 

meaning "the drink that satisfies." This name reflects the liqueur's comforting, satisfying character. 

The Jacobite legend claims the recipe was given to the MacKinnon clan by Bonnie Prince Charlie 

in 1746 as thanks for helping him escape after the Battle of Culloden. Whether true or marketing, 

it's romantic brand heritage. 

27. A. Scotch whisky, honey, and Mediterranean spices - Glayva is a Scottish liqueur similar to 

Drambuie, made with Scotch whisky, honey, and Mediterranean spices including tangerine and 

cinnamon. Created in Edinburgh in 1947, Glayva offers a slightly different flavor profile than 

Drambuie—some find it spicier and more citrus-forward. It's less widely distributed internationally 

but has loyal followers in Scotland and the UK. 

28. C. Anise/elderflower - Sambuca is an Italian anise-flavored liqueur, with anise and elderflower as 

primary botanicals (the name likely derives from "sambucus," Latin for elderflower). The clear 

liqueur has an intense licorice flavor and is traditionally served neat, often "con la mosca" (with 

coffee beans). Sambuca's sweetness and high anise oil content create the characteristic clouding 

when water is added. 



29. B. Three coffee beans (representing health, happiness, and prosperity) - "Con la mosca" (with the 

flies) is the traditional Italian way to serve Sambuca, floating three coffee beans in the glass. The 

beans represent health (salute), happiness (felicità), and prosperity (fortuna). The coffee beans are 

traditionally chewed while sipping the Sambuca. The drink is often flambéed briefly to warm it, 

then extinguished before drinking. 

30. D. Greece - Ouzo is the national spirit of Greece, an anise-flavored spirit protected by EU 

geographical designation. While similar anise spirits exist throughout the Mediterranean (pastis in 

France, rakı in Turkey, arak in Lebanon), ouzo has specific production requirements including 

distillation with anise and other botanicals. It's deeply embedded in Greek culture, traditionally 

enjoyed with meze (small dishes) and water. 

31. A. The "ouzo effect" (anethole becoming insoluble) - The "ouzo effect" (or louche) occurs when 

water is added to ouzo, turning the clear liquid milky white. This happens because anethole (the 

compound providing anise flavor) is soluble in alcohol but not in water. When diluted, the anethole 

forms microscopic droplets that scatter light, creating the cloudy appearance. This phenomenon is 

characteristic of all anise spirits. 

32. C. The Provence/Marseille region - Pastis is quintessentially associated with Provence and 

Marseille in southern France, where it's consumed as the traditional apéritif. The spirit emerged 

after absinthe was banned, offering similar anise flavors legally. Drinking pastis diluted with water 

on a hot afternoon in Marseille is iconic French culture. Brands like Ricard and Pernod dominate, 

though artisanal producers are growing. 

33. B. French pastis/anise spirits - Pernod and Ricard are the two dominant French pastis/anise spirit 

brands, now owned by the same company (Pernod Ricard). Pernod has roots in absinthe production 

(pre-ban), while Ricard was created specifically as a pastis. Both feature intense anise flavor and 

are traditionally diluted with water. The merged company is now one of the world's largest spirits 

conglomerates. 

34. D. Traditionally contains wormwood (Artemisia absinthium) - Absinthe's defining characteristic 

is wormwood (Artemisia absinthium), which contains thujone—once blamed (incorrectly) for 

causing madness. Unlike pastis and ouzo, absinthe includes wormwood alongside anise and fennel 

(the "holy trinity"). Banned for much of the 20th century, absinthe has been legal again since the 

2000s after thujone fears were debunked. It's typically higher proof than other anise spirits. 

35. A. The clouding that occurs when water is added - The "louche" in absinthe refers to the same 

clouding effect as the "ouzo effect"—when cold water is slowly dripped over sugar and into the 

absinthe, it transforms from clear green to milky, opalescent white-green. Traditional absinthe 

service involves the slow water drip ritual, often using elaborate fountains. A proper louche 

indicates quality botanicals and correct essential oil content. 

36. C. Tall bottle and vanilla-anise-herbal flavor profile - Galliano is instantly recognizable by its 

distinctive tall, narrow bottle and bright yellow color. The Italian liqueur features vanilla as its 



dominant note, complemented by anise, herbs, and other botanicals. Created in 1896 and named 

after an Italian war hero, Galliano became famous through the Harvey Wallbanger cocktail in the 

1970s, though it's also used in Golden Dream and other classics. 

37. B. Galliano - The Harvey Wallbanger cocktail—vodka, orange juice, and Galliano floated on top—

made Galliano famous during the 1970s. The drink was supposedly named after a California surfer 

who hit walls after drinking too many. While the cocktail's popularity faded, it remains Galliano's 

signature drink and helped establish the liqueur's international presence. The drink is essentially a 

Screwdriver with a Galliano float. 

38. D. The Amalfi Coast and Sorrento region - Limoncello, the bright yellow Italian lemon liqueur, is 

primarily produced along the Amalfi Coast, Sorrento Peninsula, and Capri—regions famous for 

fragrant Sfusato Amalfitano lemons. The liqueur is made by steeping lemon zest in neutral spirit, 

then adding sugar syrup. Traditional limoncello showcases the unique, intensely aromatic lemons 

of the region. It's served ice-cold as a digestif. 

39. A. Neutral grain spirit or grappa - Traditional limoncello is made by macerating lemon zest in 

neutral grain spirit or sometimes grappa, then combining with simple syrup. The high-proof base 

extracts oils and flavor from the lemon zest without the bitterness of the pith. Quality limoncello 

uses only zest, never juice. The base spirit should be clean and neutral to let lemon flavor dominate. 

Commercial versions vary in quality. 

40. C. Melon (honeydew) - Midori, the bright green Japanese liqueur, is flavored with musk melon 

(similar to honeydew/cantaloupe). Created by Suntory in 1978 and launched at Studio 54 in New 

York, Midori's name means "green" in Japanese. The sweet, distinctively melon-flavored liqueur 

became synonymous with 1980s cocktail culture and remains popular in drinks like the Japanese 

Slipper and Midori Sour. 

41. A. Black raspberries and other fruits/herbs - Chambord is a French liqueur made primarily from 

black raspberries, with additional red raspberries, blackberries, currants, vanilla, citrus peel, honey, 

and Cognac. Its ornate spherical bottle references French royalty. While marketed with claims of 

17th-century origins, the modern Chambord was actually created in 1982. Its rich berry flavor 

makes it popular in Champagne cocktails and as a dessert ingredient. 

42. C. Marasca cherries including pits, stems, and leaves - Authentic maraschino liqueur is made from 

Marasca cherries, a sour cherry variety from Croatia and Italy. Crucially, the entire cherry—

including pits, stems, and some leaves—is used, giving the liqueur a distinctive nutty-almond 

character alongside cherry flavor. This is completely different from the bright red "maraschino 

cherries" used as cocktail garnishes, which are artificially colored and flavored. 

43. B. Maraschino liqueur - Luxardo, the Italian company founded in 1821, is the most famous and 

respected producer of maraschino liqueur. Their distinctive wrapped bottle contains the benchmark 

maraschino used by bartenders worldwide. The Luxardo family also produces the popular Luxardo 



cherries (actual preserved Marasca cherries, not the artificial red ones). Maraschino is essential for 

classic cocktails like the Aviation and Hemingway Daiquiri. 

44. D. Blackcurrants - Crème de Cassis is a French liqueur made from blackcurrants (cassis in French), 

with production centered in Burgundy, particularly Dijon. The deep purple liqueur has intense 

berry flavor and is relatively low in alcohol (typically 15-25% ABV). Quality crème de cassis 

should be consumed within a few months of opening as it oxidizes. It's essential for Kir and Kir 

Royale cocktails. 

45. A. White wine (traditionally Burgundy Aligoté) - The Kir cocktail combines Crème de Cassis with 

dry white wine, traditionally Burgundy Aligoté. Named after Félix Kir, the mayor of Dijon who 

popularized the drink after WWII, it originated as a way to make acidic Aligoté wine more 

palatable. The traditional ratio is about 1 part cassis to 9 parts wine. It's a simple, refreshing aperitif 

deeply connected to Burgundian culture. 

46. C. Champagne or sparkling wine - A Kir Royale elevates the basic Kir by substituting Champagne 

or sparkling wine for the still white wine. The effervescence lifts the cassis flavor and adds 

celebratory elegance. It's become a popular cocktail for brunches and celebrations, though purists 

note that quality crème de cassis is essential—inferior cassis can ruin even good Champagne. 

47. B. Sloe berries (blackthorn fruit) - Sloe gin is made by infusing gin with sloe berries, the small, 

tart fruit of the blackthorn bush. Though called "gin," sloe gin is technically a liqueur due to its 

added sugar and lower alcohol content (typically 25-30% ABV). Traditional British sloe gin is 

homemade, steeped for months. Commercial versions vary widely in quality. The liqueur has 

enjoyed revival with craft producers. 

48. D. Green (colored) and white (clear) - Crème de Menthe comes in two versions: green (colored) 

and white (clear). Both have identical mint flavor—the only difference is the green coloring added 

to one version. White crème de menthe is used when the green color would mar a drink's 

appearance (like in a Stinger with brandy), while green is used for visual effect in drinks like the 

Grasshopper. 

49. A. Chocolate/cacao and vanilla - Crème de Cacao is a chocolate-flavored liqueur made from cacao 

beans and vanilla. Like crème de menthe, it comes in dark (brown) and white (clear) versions with 

identical flavor. The liqueur tastes of chocolate with vanilla undertones rather than being extremely 

sweet. It's essential for classics like the Brandy Alexander and Grasshopper. Quality brands use 

real cacao rather than artificial flavoring. 

50. C. Aviation - Crème de Violette is a floral liqueur with violet flower flavor and distinctive purple 

color. Its most famous use is in the Aviation cocktail (gin, maraschino, lemon, and crème de 

violette), which disappeared from bars when crème de violette became unavailable mid-20th 

century. The cocktail and liqueur were revived together in the early 2000s craft cocktail 

renaissance. Rothman & Winter is the most common brand. 



51. B. Elderflower - St-Germain is a French liqueur made from fresh elderflowers, hand-harvested 

once per year in the French Alps and processed within 24 hours. Launched in 2007, it became 

phenomenally popular in craft cocktails, with a delicate floral-lychee-pear flavor. The Art Deco 

bottle design evokes 1920s Paris. St-Germain essentially created the premium elderflower liqueur 

category and remains the dominant brand. 

52. D. Its versatility and overuse in modern cocktails - St-Germain earned the tongue-in-cheek 

nickname "bartender's ketchup" because bartenders began adding it to seemingly everything—like 

ketchup on food. Its crowd-pleasing floral sweetness improved almost any drink, leading to 

overuse. While somewhat backlash has occurred, St-Germain remains highly popular. The 

nickname reflects its extraordinary versatility and near-universal appeal. 

53. A. Bright orange color and bitter-sweet orange/rhubarb flavor - Aperol is an Italian aperitif liqueur 

with distinctive bright orange color and bitter-sweet flavor from bitter orange, rhubarb, gentian, 

and other botanicals. At 11% ABV, it's much lower in alcohol than Campari. Created in 1919, 

Aperol exploded in global popularity through the Aperol Spritz trend of the 2010s, becoming one 

of the world's fastest-growing spirit brands. 

54. C. Aperol, Prosecco, and soda water - The Aperol Spritz combines Aperol with Prosecco and a 

splash of soda water, typically served over ice with an orange slice. The traditional ratio is 3-2-1 

(3 parts Prosecco, 2 parts Aperol, 1 splash soda). This refreshing, low-alcohol cocktail became a 

global phenomenon, associated with Italian leisure culture. Its photogenic orange color made it 

social media-friendly, accelerating its spread. 

55. B. More bitter, higher in alcohol, and deeper red in color - Campari is significantly more bitter, 

higher in alcohol (25% ABV vs. Aperol's 11%), and deeper red compared to Aperol's bright orange. 

Both are Italian bitter aperitifs, but Campari is substantially more intense and challenging. 

Campari's assertive bitterness makes it divisive—people tend to love or hate it—while Aperol's 

gentler profile has broader appeal. 

56. D. Campari, gin, and sweet vermouth in equal parts - The Negroni combines equal parts Campari, 

gin, and sweet vermouth—typically 1 oz each. Created in Florence around 1919 (allegedly when 

Count Camillo Negroni asked for his Americano with gin instead of soda), it's become one of the 

world's most iconic cocktails. The perfect balance of bitter, botanical, and sweet has inspired 

countless variations. It's stirred, not shaken. 

57. A. An amaro (bitter herbal digestif) - Fernet-Branca is classified as an amaro—the Italian category 

of bitter herbal liqueurs traditionally consumed as digestifs. Made in Milan since 1845 from 27 

herbs and spices including saffron, myrrh, chamomile, and aloe, it has an intensely bitter, 

mentholated flavor. Fernet-Branca has cult followings among bartenders and is especially popular 

in Argentina, where it's mixed with Coca-Cola. 

58. C. Bitter - "Amaro" means "bitter" in Italian, referring to the bitter herbal liqueurs that form a 

distinctive Italian category. The bitterness comes from various botanicals—gentian, artichoke, 



wormwood, citrus peel, and others. Amari range from barely bitter (Montenegro) to intensely bitter 

(Fernet-Branca). The category has experienced significant growth as bitter flavors have gained 

appreciation in modern cocktail culture. 

59. B. Amaro - Averna is a popular Sicilian amaro, created in 1868 in Caltanissetta. It's medium-bodied 

with a bittersweet flavor featuring notes of orange, herbs, and botanicals. At 29% ABV and with 

relatively approachable bitterness, Averna serves as many people's introduction to amaro. It works 

well as a digestif, in coffee, or in cocktails like the Black Manhattan (substituting for sweet 

vermouth). 

60. A. Balanced, approachable bittersweet flavor - Amaro Montenegro, from Bologna, Italy (created 

1885), is known for its balanced, approachable character—bitter enough to be interesting but sweet 

enough for amaro beginners. With 40 botanicals creating flavors of orange peel, rose, and herbs, 

Montenegro is often considered the "gateway amaro." The brand calls it "the amaro with the velvet 

touch." It's versatile in cocktails and pleasant neat. 

61. D. 56 herbs, fruits, roots, and spices - Jägermeister contains 56 different herbs, fruits, roots, and 

spices, including citrus peel, licorice, anise, ginger, juniper, and saffron. The German herbal 

liqueur was created in 1934 and became infamous as a party shot in the 1980s-90s, obscuring its 

heritage as a digestif. The 56 ingredients are macerated, blended, and aged in oak before bottling 

at 35% ABV. 

62. B. A digestif/medicinal tonic - Despite its party-shot reputation, Jägermeister was originally 

marketed as a digestif and medicinal tonic—"Jägermeister" means "master hunter" in German, and 

the stag on the label references Saint Hubertus, patron saint of hunters. The herbal recipe was 

intended to aid digestion after meals. Marketing in America as a shot transformed its image, though 

Europeans still consume it traditionally as a digestif. 

63. C. Small paper-wrapped single-serve bottles - Underberg is a German herbal digestif distinctive 

for its tiny 20ml bottles wrapped in paper. The intensely bitter, concentrated formula is meant to 

be consumed in one gulp after meals to aid digestion. Each bottle contains exactly one serving. 

Underberg has been produced since 1846 and is commonly found near restaurant cash registers in 

Germany. It's not meant for mixing or sipping. 

64. A. The Czech Republic (Carlsbad/Karlovy Vary) - Becherovka is a traditional herbal liqueur from 

the spa town of Karlovy Vary (Carlsbad) in the Czech Republic. Created in 1807 using a secret 

recipe of approximately 20 herbs and spices, it has a distinctive cinnamon-ginger character. 

Originally marketed as a digestive cure at the famous spa, Becherovka remains the Czech national 

liqueur and is typically served chilled or in the "Beton" cocktail with tonic. 

65. D. Herbal bitter liqueur - Unicum is Hungary's famous herbal bitter liqueur, produced by the Zwack 

family since 1790 using a secret recipe of over 40 herbs and spices. The intensely bitter, dark 

liqueur is Hungary's national spirit and an important cultural symbol. Like other digestive bitters, 



Unicum is traditionally consumed after meals. The spherical bottle features a red cross symbol 

dating to the original Habsburg-era formula. 

66. B. Room temperature or slightly chilled - Most digestif liqueurs, particularly herbal amari and 

bitters, are properly served at room temperature or slightly chilled (but not ice-cold). This 

temperature allows the complex botanical flavors to express fully. Over-chilling mutes flavors. 

Cream liqueurs and limoncello are exceptions—these are best very cold. Understanding serving 

temperature helps maximize enjoyment of different liqueur styles. 

67. C. After a meal to aid digestion - "Digestif" (or digestivo) refers to drinks consumed after a meal, 

traditionally believed to aid digestion. Digestifs include amari, aged spirits, and herbal liqueurs 

with bitter components thought to stimulate digestive processes. Whether or not they actually aid 

digestion medically, digestifs serve important cultural and ritual functions in concluding meals 

throughout Europe and beyond. 

68. A. Before a meal to stimulate appetite - "Aperitif" (or aperitivo) refers to drinks consumed before 

a meal to stimulate appetite. Aperitifs are typically dry, bitter, or light—not heavy or overly sweet, 

which would suppress appetite. Examples include Campari, Aperol, vermouth, dry sherry, and 

Champagne. The aperitif tradition is especially strong in France and Italy, where pre-dinner drinks 

accompany light snacks. 

69. D. 43 ingredients including vanilla and citrus - Licor 43 (Cuarenta y Tres, meaning "forty-three" 

in Spanish) is a Spanish liqueur containing exactly 43 ingredients, with vanilla and citrus as 

dominant flavors. Created in Cartagena, Spain, the bright yellow liqueur has a sweet, creamy 

character despite containing no dairy. It's popular in Spain and Latin America, especially in the 

Carajillo coffee cocktail and as a dessert ingredient. 

70. B. Licor 43 or brandy - The Carajillo is a popular Spanish and Mexican coffee cocktail combining 

espresso with Licor 43 (most commonly in Mexico) or brandy (traditional in Spain). The Mexican 

version, often served over ice with Licor 43, has become extremely popular internationally. The 

vanilla sweetness of Licor 43 complements espresso beautifully. The name allegedly derives from 

"coraje" (courage), as soldiers drank it for bravery. 

71. C. Egg yolks, sugar, and brandy - Advocaat (or advocatenborrel) is a traditional Dutch liqueur 

made from egg yolks, sugar, and brandy, creating a rich, creamy, custard-like drink. The thick, 

golden liqueur is traditionally spoon-able rather than pourable. The name means 

"advocate/lawyer," possibly because the thick drink "coated the throat" for public speakers. It's 

popular in the Netherlands around holidays and is the base for the Snowball cocktail. 

72. A. Thinner in texture and may include additional flavorings - Eggnog-style liqueurs (like Evan 

Williams Eggnog or various holiday bottlings) differ from traditional advocaat by being thinner, 

pourable, and often including additional flavorings like nutmeg, cinnamon, and vanilla. American 

eggnog liqueurs also typically have lower alcohol content. Advocaat maintains a thicker, custard-

like consistency closer to its European origins. 



73. D. Cinnamon - Fireball Cinnamon Whisky is flavored primarily with cinnamon, giving it an 

intense, sweet, spicy character that made it explosively popular as a shot in bars (particularly 

popular among younger drinkers in the 2010s). Technically a "flavored whisky" rather than a 

whiskey or liqueur, Fireball blurred categories and spawned many imitators. Its success 

demonstrated demand for sweet, flavored whisky products. 

74. B. Horchata-style cinnamon, vanilla, and rice flavors - RumChata is a cream liqueur combining 

Caribbean rum with flavors inspired by Mexican horchata—cinnamon, vanilla, and rice. Launched 

in 2009, it became one of the fastest-growing spirits brands by appealing to those who enjoy sweet, 

creamy drinks. The horchata inspiration differentiates it from Irish cream-style products and 

connects to Latin American beverage traditions. 

75. C. Cream - Disaronno Velvet combines the brand's signature amaretto with cream, creating an 

amaretto cream liqueur. Launched to capitalize on cream liqueur popularity, it offers Disaronno's 

almond character in a creamy, more approachable format. The product competes with other cream 

liqueurs while leveraging Disaronno's strong brand recognition. It can be enjoyed straight, over 

ice, or in coffee. 

76. A. Tequila and coffee - Patrón XO Cafe combines Patrón Silver tequila with natural coffee essence, 

creating a unique coffee liqueur with tequila's distinctive agave character underneath. Lighter and 

less sweet than traditional coffee liqueurs like Kahlúa, it bridges the gap between coffee liqueur 

and sipping spirit. The product demonstrated that coffee liqueur could work with base spirits 

beyond rum or neutral grain. 

77. D. Mr. Black, St. George NOLA, and other craft producers - The coffee liqueur category has 

experienced significant craft growth beyond traditional brands. Mr. Black (Australia) offers a dry, 

coffee-forward style; St. George NOLA (California) uses New Orleans-style chicory coffee; Caffè 

Borghetti (Italy) emphasizes espresso character. These craft producers have elevated coffee liqueur 

from a simple mixer to a more sophisticated category worthy of consideration. 

78. B. Green (unripe) walnuts - Nocino is an Italian liqueur made from green (unripe) walnuts, 

traditionally harvested around St. John's Day (June 24th). The whole green walnuts are macerated 

in alcohol with spices, creating a dark brown, complex liqueur with flavors of walnut, spice, and 

slight bitterness. Nocino is particularly associated with Emilia-Romagna. Many Italian families 

make their own following traditional recipes. 

79. C. "Witch" - Strega means "witch" in Italian, and the liqueur's label features witches meeting under 

a walnut tree—a reference to Benevento legends about witches gathering there. Made since 1860 

from about 70 herbs and spices, Strega has a distinctive yellow color (from saffron) and complex 

herbal-minty flavor. It's said that couples sharing Strega will be eternally united by the witches' 

spell. 

80. A. Saffron - Strega's distinctive bright yellow color comes from saffron, one of approximately 70 

botanicals in its secret recipe. This natural coloring connects to the liqueur's premium 



positioning—saffron being the world's most expensive spice. Other botanicals include mint, 

fennel, and Ceylon cinnamon. The saffron contributes both color and subtle flavor complexity to 

the finished liqueur. 

81. C. Génépi/Artemisia plants (related to wormwood) - Génépy is an herbal liqueur from the Alpine 

regions of France, Switzerland, and Italy, made from Artemisia species (related to wormwood, 

used in absinthe). These high-altitude plants give the liqueur a distinctive herbal, slightly bitter 

character. Génépy has long been a traditional mountain digestif, though it's gained wider 

recognition as interest in Alpine spirits has grown. 

82. A. Gentian root (bitter, earthy) - Suze is a French aperitif defined by its prominent gentian root 

flavor, which provides intense bitterness and earthy character. The bright yellow liqueur, created 

in 1889, was famously depicted by Picasso. Suze is more bitter and challenging than most aperitifs 

but has gained appreciation among cocktail enthusiasts and bartenders seeking assertive bitter 

flavors for mixing. 

83. D. In the Pimm's Cup with lemonade and fresh fruit/herbs - Pimm's No. 1, a gin-based British 

liqueur with herbal and citrus character, is traditionally served in the Pimm's Cup—mixed with 

lemonade (British-style, similar to Sprite/7-Up) and garnished abundantly with cucumber, 

strawberries, mint, and other fresh ingredients. This refreshing long drink is iconic at British 

summer events like Wimbledon and Henley Royal Regatta. 

84. B. Ginger - Domaine de Canton is a premium French liqueur made with Vietnamese baby ginger, 

VSOP Cognac, Tunisian honey, and Tahitian vanilla. Launched in 2007, it helped establish ginger 

as a premium liqueur flavor beyond basic ginger "cordials." The fresh ginger character and Cognac 

base create a sophisticated product that works in cocktails or sipped alone. The elegant bottle 

features Asian-inspired design. 

85. C. High-quality liqueurs and cordials - Giffard (French), Combier (French), and Tempus Fugit 

(American/Swiss) are respected producers of high-quality liqueurs and cordials used by craft 

bartenders worldwide. They produce traditional recipes with authentic ingredients—real fruits, 

herbs, and proper production methods. These brands represent the premium liqueur segment that 

supports sophisticated cocktail-making beyond mass-market products. 

86. A. A liqueur or sweetened spirit - In American usage, "cordial" typically means the same thing as 

"liqueur"—a sweetened, flavored spirit. This differs from British usage, where "cordial" often 

means a non-alcoholic flavored syrup mixed with water. The terminology confusion sometimes 

appears on American bottle labels where "cordial" and "liqueur" are used interchangeably. Context 

usually clarifies whether alcohol is involved. 

87. D. Sugar content (liqueurs have minimum sugar requirements) - The key difference between a 

"liqueur" and a "flavored spirit" often relates to sugar content. Liqueurs must meet minimum sugar 

requirements (100g/L in the EU for liqueurs, 250g/L for crème de liqueurs), while flavored spirits 



have no such minimums. This distinction affects labeling—products below sugar thresholds can't 

be called liqueurs. Fireball, for example, is a "flavored whisky," not a liqueur. 

88. B. A layered drink using liqueurs of different densities - "Pousse-café" (push-coffee) refers to 

layered drinks where multiple liqueurs are carefully floated on top of each other, creating distinct 

colored stripes. The technique exploits different specific gravities—higher-sugar, lower-alcohol 

liqueurs sink while lighter ones float. Classic pousse-café might have 5-7 layers. The drinks are 

visually impressive but require careful technique and knowledge of relative densities. 

89. C. Specific gravity/density (sugar content and alcohol level) - Successfully layering liqueurs 

requires understanding specific gravity—the relative density of each liquid. Higher sugar content 

increases density (sinks), while higher alcohol content decreases density (floats). Liqueurs are 

layered by carefully pouring lighter liquids over heavier ones, usually over a bar spoon's back. 

Color is irrelevant to layering physics, though it affects the visual result. 

90. A. No actual cream despite the name - "Crème de" liqueurs (Crème de Menthe, Crème de Cacao, 

Crème de Cassis, etc.) contain no actual dairy cream despite the name. "Crème" refers to their 

creamy texture from high sugar content, not dairy ingredients. This is an important distinction for 

lactose-intolerant consumers and those avoiding dairy. True "cream liqueurs" like Baileys do 

contain dairy and are a separate category. 

91. D. 15-30% ABV, though some reach 40%+ - Most liqueurs fall in the 15-30% ABV range, 

significantly lower than base spirits (typically 40%+). However, some liqueurs match full spirit 

strength—Chartreuse Green (55%), Drambuie (40%), and many amari (35-45%). Sugar content 

and production method affect final alcohol levels. Understanding liqueur proof helps with recipe 

balance and responsible consumption calculations. 

92. B. Macerating fruits or nuts in spirits with sugar - "Ratafias" are traditional homemade liqueurs 

made by macerating fruits, nuts, or herbs in spirits and adding sugar—essentially homemade fruit 

liqueurs. The tradition spans cultures worldwide, from Italian nocino to French vin de noix to 

American fruit cordials. Home production of ratafias predates commercial liqueur production and 

continues today among enthusiasts who preserve seasonal fruits. 

93. C. After meals as digestifs - Italian amari (plural of amaro) are traditionally consumed after meals 

as digestifs, with their bitter botanical flavors believed to aid digestion. While modern cocktail 

culture uses amari throughout drinking occasions—in Negronis, spritzes, and other drinks—

traditional Italian consumption remains post-prandial. Many Italians consider amaro an essential 

conclusion to a proper meal. 

94. A. Bitter aperitifs and amaros for its intensely bitter flavor - Gentian root (from Gentiana plants) 

provides intensely bitter flavor to many aperitifs and amari, including Suze, Averna, Aperol, and 

many others. Gentian's bitterness is considered beneficial for digestion, giving it traditional 

medicinal associations. The root's powerful flavor means small amounts create significant impact. 

Gentian is one of the bitter liqueur world's most important botanicals. 



95. D. Artichoke (and other botanicals) - Cynar is an Italian amaro made primarily from artichoke 

(carciofo in Italian), along with 12 other botanicals. Despite the vegetable base, Cynar doesn't taste 

particularly "artichoke-y"—the flavor is bittersweet and herbal. Created in 1952, Cynar gained 

fame through Italian advertising featuring actor Ernesto Calindri. It works well with tonic or in 

cocktails, offering approachable bitterness. 

96. B. Revived interest in Italian bitter liqueurs and digestifs - The craft cocktail movement has 

significantly revived interest in Italian amari and bitter liqueurs generally. Bartenders have 

embraced amaro's complexity for both classic recipes and new creations. Products once available 

only in Italy now fill American bar shelves. "Amaro culture" includes appreciation tastings, 

collecting rare bottles, and incorporating digestif traditions into contemporary drinking culture. 

97. C. Cognac as the base spirit - Pierre Ferrand Dry Curaçao uses Cognac (specifically Pierre Ferrand 

Ambre) as its base spirit, differentiating it from triple secs made with neutral grain spirit. This 

approach follows Grand Marnier's model but with a drier profile. The Cognac base adds depth and 

complexity, making it a bartender favorite for classic cocktails requiring orange liqueur. It helped 

revive interest in quality Curaçao-style liqueurs. 

98. A. A lower-sugar product - In liqueur terminology, "elixir" often indicates a concentrated, lower-

sugar, higher-proof herbal preparation—closer to a medicinal tincture than a sweet liqueur. 

Examples include Chartreuse Élixir Végétal (69% ABV, more concentrated than standard 

Chartreuse). Elixirs typically have more intense botanical character and less sweetness than regular 

liqueurs, designed for small doses or adding intensity to cocktails. 

99. D. Mint/menthol flavor - Fernet-Branca Menta adds mint/menthol to the original Fernet-Branca 

formula, amplifying the minty notes already present while maintaining the bitter herbal 

complexity. It's intensely mentholated—more so than standard Fernet-Branca. Popular in 

Argentina and among those who find regular Fernet-Branca too challenging, the mint version 

offers a somewhat more approachable (though still intense) entry point. 

100. B. Authentic ingredients, traditional methods, and regional character - The craft liqueur 

movement emphasizes authentic ingredients (real fruits versus artificial flavors), traditional 

production methods (maceration, proper distillation), and regional character (terroir, local 

botanicals). Producers like Leopold Bros., St. George, and Tempus Fugit exemplify this approach, 

creating liqueurs that honor historical recipes while meeting modern quality expectations. This 

contrasts with mass-market artificial products. 


